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In order to appeal to visitors to your web site, particularly 
new patients, it�s become increasingly important to mount 
a multifaceted campaign taking into account the types of 

people seeking information about you. 
Visitors to your website fall into one of three categories, based 

on the action they take: Trigger pullers, 
DNRs (for Do Not Resuscitate) and tire 
kickers.

Trigger Pullers
These are the visitors who are so motivated they immediately call 
your of�ce and schedule an appointment. While we�d love all 
website visitors to fall into this category, the reality is, they don�t. 
In fact, studies suggest that only 20 percent or so take action im-
mediately following their �rst visit. This is the only visitor segment 
most websites manage to convert to patients. 

The DNRs also comprise approximately 20 percent of web-
site visitors.  These are the people who, for some reason, choose 
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